
P.A.R.T.S. Report
The annual P.A.R.T.S. Report is the industry’s most comprehensive survey 
of the purchasing behavior of repair shop owners and technicians. Now in 
its 18th year, the survey data is collected by specific product categories, 
enabling 38,000 Counterman subscribers (the WDs, jobbers and retailers 
that sell to repair shops) to better understand their customers’ behavior on a 
part-by-part basis. Advertising messages are positioned across from this 
data, which helps the reader sell more of your parts category.

For more information, contact your Babcox sales representative or Publisher
Scott Shriber at 330-670-1234, ext. 229, or sshriber@babcox.com

Coming September 2018 - The 18th Annual Counterman P.A.R.T.S. 

Full-Page, Four-Color Page Rate: $5,900 gross
Ad Closing: August 24, 2018  Materials Due: August 25, 2018

Categories:
A/C Compressors	 Anti-freeze
Batteries	 Belts & Hoses
Brake Pads	 Cabin Air Filters
Chassis Chemicals
Rotors	 Engine Hard Parts
Fuel Injectors	 Fuel Pumps
Gaskets Oil
Oil Filters	 02 Sensors
Reman Air Suspension 	 Shocks/Struts
Spark Plugs	 Starters/Alternators
Wheel Bearings	 Wiper Blades
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EXCLUSIVE TO SPONSORS - BRAND USAGE REPORT!

This four-page, four-color report provides critical insight into the brands that technicians use by product category. 
Along with the questions from the P.A.R.T.S. Report, repair shop owners and technicians are asked which brands 
they most often install by product category. This competitive brand data research is provided exclusively to the 
sponsor of each product category.

2.8
Median number  

of jobs per month 
requiring this

5%
Shops that stock this part

Sourcing Criteria

What is the Shop’s Primary Source? Why is That Primary Source  
a Shop’s First Call?

2015 2016

Fastest Delivery

24% 25%

It’s Always Available

32%36%

Best Sales Reps

31% 33%

It’s the Only Source

2%2%

Liberal Returns Policy

7% 8%

Brand Criteria & Analysis

I Trust My Source to 
Choose the Brand It’s the Lowest Price I’ll Use Whatever is 

Available
I Only Use the Brand  

I Trust

19% 18% 12% 10% 4% 3%

65% 69%

A/C Compressors A/C Compressors
1 P.A.R.T.S. 2016

◾◾ 2015 ◾◾  2016 The compressor is 
the heart of the A/C 
system. The compressor 
pressurizes the refrigerant 
so that the refrigerant can 
dump heat as it passes 
through the condenser. 
Cooling the hot 
pressurized gas causes it 
to turn back into a liquid. 
This allows the refrigerant 
to reabsorb heat and 
produce a chilling effect 
as it flows through the 
evaporator.

Retailer WD

WD Direct Manufacturer Direct

Other Other

Expediter Online Only Supplier

Car Dealership Retailer

Jobber Jobber
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2015 2016

Babcox Research sent questionnaires to readers of Brake & Front End, ImportCar and Underhood 
Service magazines to determine their sourcing and brand criteria for 30 different product 
categories.

Over 300 responses were received. At the 95% Confidence level, the confidence interval for the 
sample was 5.5. The respondents’ answers to the first 4 questions are detailed in this report. 
The fifth question was open-ended, and asked the respondent to write in the “one, two or three 
brands” they most often install in each product category.

The graph is a box indicates the percent of first mentions that the particular brand had.

METHODOLOGY

% OF FIRST MENTIONS




